
Published By: www.bijmrd.com  ll All rights reserved. © 2024 
BIJMRD Volume: 2 | Issue: 2 (1) |March 2024   | e-ISSN: 2584-1890 

 

 
31 | Page 

 

 

BHARATI INTERNATIONAL JOURNAL OF MULTIDISCIPLINARY  

RESEARCH & DEVELOPMENT (BIJMRD) 

(Open Access Peer-Reviewed International journal) 

Doi number : https://doi-ds.org/doilink/04.2024-71462523/BIJMRD/Vol  
 

Available Online: www.bijmrd.com|BIJMRD Volume: 2 | Issue: 2 (1) | March 2024 | e-ISSN: 2584-1890 

 
Entrepreneurship Opportunities for Women: NEP 2020 and Startup Ecosystem 

 
Suman Gupta 

 

 

 

Abstract: This paper investigates the intersection of entrepreneurship opportunities for women, the National 
Education Policy (NEP) 2020, and the startup ecosystem. With a primary focus on NEP 2020’s implications 
for women’s empowerment in entrepreneurship, the research explores the policy’s provisions and their 
impact on fostering a supportive environment for women entrepreneurs. By analyzing key elements such as 
entrepreneurship education integration, infrastructure development, and industry collaboration facilitated 
by NEP 2020, this study aims to understand how these initiatives contribute to the growth of women-led 
startups. Through empirical evidence and qualitative analysis, the study identifies challenges and 
opportunities within the startup ecosystem for women entrepreneurs and proposes strategies to leverage 
NEP 2020 effectively. The findings contribute to the discourse on gender-inclusive entrepreneurship policies 
and provide insights for policymakers, educators, and stakeholders to further empower women in the 
entrepreneurial landscape. 
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Introduction:  

Entrepreneurship is a powerful vehicle for economic development, innovation, and job creation. However, 
despite its potential benefits, women around the world continue to face numerous barriers to entry and 
success in entrepreneurship. In India, although there has been a growing recognition of the importance of 
women’s participation in the economy, gender disparities persist, particularly in the entrepreneurial sphere. 
The National Education Policy (NEP) 2020 and the vibrant startup ecosystem offer significant opportunities 
to address these challenges and promote women’s entrepreneurship. This paper aims to explore these 
opportunities and provide insights into how policymakers, educators, and stakeholders can leverage them to 
empower women entrepreneurs. Entrepreneurship has emerged as a powerful driver of economic growth and 
development globally. In India, the government has recognized the importance of fostering entrepreneurship 
as a means to spur innovation, create jobs, and promote inclusive growth. However, despite various 
initiatives and policies aimed at nurturing entrepreneurship, women continue to be underrepresented in the 
entrepreneurial ecosystem. This paper explores the potential of NEP 2020 and the startup ecosystem in 
unlocking entrepreneurship opportunities for women in India. 

Concepts of Entrepreneurship: 
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Entrepreneurship refers to the process of identifying, creating, and pursuing opportunities to generate value. 
It involves innovation, risk-taking, and resource mobilization to establish and grow successful ventures. 
Women entrepreneurship encompasses the participation of women in starting, managing, and scaling 
businesses across various sectors and industries. Women entrepreneurs contribute to economic growth by 
creating jobs, driving innovation, and fostering inclusive development. However, they often face systemic 
barriers such as limited access to finance, networks, and training, as well as cultural and social biases. 
Addressing these challenges requires concerted efforts from policymakers, educators, and society at large. 

Concept of Women Empowerment: 

The concept of women empowerment refers to the process of enabling women to have control over their 
lives, make choices, and exercise their rights as equal members of society. It involves addressing systemic 
barriers, discriminatory practices, and social norms that limit women’s opportunities and participation in 
various spheres of life. Women empowerment encompasses economic, social, political, and cultural 
dimensions and is essential for achieving gender equality and sustainable development. 

Economic Empowerment: Economic empowerment involves ensuring women’s access to economic 
resources, including education, employment, land, finance, and entrepreneurship opportunities. It aims to 
enhance women’s financial independence, improve their economic status, and reduce poverty and inequality. 
Economic empowerment enables women to contribute to household income, invest in their families’ well-
being, and participate in economic decision-making processes. 

Social Empowerment: Social empowerment focuses on challenging gender stereotypes, norms, and 
attitudes that perpetuate discrimination and inequality against women. It involves promoting women’s rights, 
dignity, and autonomy in all aspects of life, including education, healthcare, and family dynamics. Social 
empowerment aims to create a supportive and inclusive environment where women can exercise their 
agency, voice their opinions, and access opportunities on an equal basis with men. 

Political Empowerment: Political empowerment entails increasing women’s representation and 
participation in political and decision-making processes at all levels of governance. It involves advocating 
for gender-sensitive policies, laws, and institutions that promote women’s rights and interests. Political 
empowerment aims to ensure women’s voices are heard, their concerns are addressed, and their contributions 
are valued in shaping public policies and priorities. 

Legal Empowerment: Legal empowerment focuses on ensuring women’s access to justice, legal rights, and 
remedies for addressing discrimination, violence, and injustice. It involves reforming legal frameworks, 
strengthening institutions, and providing legal aid and support services to women who face gender-based 
violence, discrimination, and other violations of their rights. Legal empowerment aims to enhance women’s 
ability to seek redress, challenge discriminatory practices, and assert their rights under the law. 

Cultural Empowerment: Cultural empowerment entails challenging cultural norms, traditions, and 
practices that reinforce gender inequality and discrimination against women. It involves promoting gender-
sensitive education, media representation, and community dialogue to change attitudes and perceptions 
towards women and their roles in society. Cultural empowerment aims to create a culture of respect, 
equality, and inclusion where women’s contributions are recognized, valued, and celebrated. 

Objectives: 

The objectives of leveraging NEP 2020 and the startup ecosystem to promote women entrepreneurship 
include: 

a.  Enhancing Access to Education and Skills Development: NEP 2020 emphasizes the importance of 
inclusive and quality education for all. By providing women with access to education and skills 
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development programs tailored to entrepreneurship, we can empower them to pursue entrepreneurial 
ventures confidently. 

b.  Fostering an Entrepreneurial Ecosystem: The startup ecosystem in India has witnessed significant 
growth in recent years, with various initiatives and support mechanisms in place to nurture 
innovative startups. By creating a conducive environment for women entrepreneurs, including access 
to funding, mentorship, and networking opportunities, we can encourage more women to venture 
into entrepreneurship. 

c.  Promoting Gender-Responsive Policies and Programs: NEP 2020 emphasizes the need for gender-
responsive policies and programs to address the unique challenges faced by women in education and 
employment. By mainstreaming gender considerations in entrepreneurship-related policies and 
initiatives, we can create a level playing field for women entrepreneurs and enable them to thrive. 

d.  Cultivating a Culture of Entrepreneurship: Entrepreneurship is not just about starting businesses but 
also about fostering a culture of creativity, resilience, and innovation. By promoting entrepreneurial 
mindset and values, particularly among women and girls, we can create a more entrepreneurial 
society where everyone has the opportunity to pursue their entrepreneurial aspirations. 

National Education Policy (NEP) 2020 & Women Entrepreneurship: 

The National Education Policy (NEP) 2020 of India is a comprehensive framework aimed at transforming 
the education sector to meet the needs of the 21st century. While the primary focus of NEP 2020 is on 
improving the quality and accessibility of education at all levels, it also recognizes the importance of 
fostering entrepreneurship and innovation among students, including women. 

Here are some key points from NEP 2020 that directly relate to promoting entrepreneurship opportunities for 
women: 

Entrepreneurship Education: NEP 2020 emphasizes the integration of entrepreneurship education into the 
school and higher education curriculum. It aims to instill entrepreneurial skills, mindset, and values among 
students from an early age. By incorporating entrepreneurship education, NEP 2020 intends to equip 
students, including women, with the necessary knowledge and skills to pursue entrepreneurial ventures 
confidently. 

Vocational Education and Skill Development: NEP 2020 emphasizes the importance of vocational 
education and skill development to prepare students for the workforce and entrepreneurship. It encourages 
the integration of practical, hands-on learning experiences, including apprenticeships and internships, to 
develop relevant skills and competencies. By providing vocational education and skill development 
opportunities, NEP 2020 aims to empower women with the necessary skills to start and manage businesses 
effectively. 

Promotion of Innovation and Research: NEP 2020 recognizes the role of innovation and research in 
driving entrepreneurship and economic growth. It emphasizes the need to create an ecosystem that fosters 
innovation and entrepreneurship, including setting up incubation centers, innovation hubs, and technology 
parks. By promoting innovation and research, NEP 2020 aims to provide women entrepreneurs with access 
to resources, mentorship, and support to translate their ideas into successful ventures. 

Gender-Responsive Policies and Programs: NEP 2020 emphasizes the need for gender-responsive policies 
and programs to address the unique challenges faced by women in education and employment. It calls for 
mainstreaming gender considerations in all aspects of education and promoting gender equality and social 
inclusion. By integrating gender-responsive policies and programs, NEP 2020 aims to create a conducive 
environment for women entrepreneurs to thrive and succeed. 
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Flexible Learning Pathways: NEP 2020 promotes flexible learning pathways that allow students, including 
women, to pursue diverse career options, including entrepreneurship. It recognizes the importance of 
providing opportunities for lifelong learning and skill upgrading to adapt to changing economic and 
technological landscapes. By offering flexible learning pathways, NEP 2020 aims to empower women to 
pursue entrepreneurship as a viable career option and contribute to economic development. 

Overall, NEP 2020 provides a comprehensive framework for promoting entrepreneurship opportunities for 
women by integrating entrepreneurship education, vocational training, innovation promotion, and gender-
responsive policies. By implementing the provisions of NEP 2020 effectively, India can create an enabling 
environment for women entrepreneurs to thrive, innovate, and contribute to the country’s socio-economic 
development. 

Need of Entrepreneurship of Women Empowerment: 

The need for entrepreneurship in women empowerment is paramount due to several compelling reasons: 

Economic Independence: Entrepreneurship offers women the opportunity to achieve economic 
independence and financial stability. By starting and managing their businesses, women can generate 
income, build wealth, and support themselves and their families. Economic independence empowers women 
to make autonomous decisions about their lives, enhance their standard of living, and contribute to economic 
growth and development. 

Employment Creation: Women entrepreneurship plays a crucial role in creating employment opportunities 
for themselves and others. By starting businesses, women not only become employers but also create jobs for 
their communities. This is particularly important in regions where women face limited job opportunities due 
to cultural, social, or economic factors. Entrepreneurship enables women to harness their skills, talents, and 
creativity to generate employment and foster local economic development. 

Breaking Gender Stereotypes: Entrepreneurship challenges traditional gender roles and stereotypes by 
demonstrating that women are capable of running successful businesses and leading entrepreneurial 
ventures. By becoming entrepreneurs, women defy societal expectations and perceptions about their roles 
and capabilities, paving the way for greater gender equality and inclusivity. Entrepreneurship empowers 
women to pursue their passions, showcase their talents, and contribute to diverse sectors of the economy. 

Access to Resources and Opportunities: Entrepreneurship provides women with access to resources, 
networks, and opportunities that may not be readily available in traditional employment settings. Through 
entrepreneurship, women can access financial support, mentorship, training, and market opportunities to start 
and grow their businesses. Entrepreneurial ecosystems, including incubators, accelerators, and networking 
platforms, offer women a supportive environment to launch and scale their ventures. 

Leadership Development: Entrepreneurship enables women to develop leadership skills, resilience, and 
confidence that are essential for navigating the challenges of business ownership. By taking on leadership 
roles in their businesses, women gain valuable experience in decision-making, problem-solving, and 
strategic planning. Entrepreneurship provides women with a platform to hone their leadership abilities, 
leverage their strengths, and contribute to their communities as role models and change agents. 

Addressing Unmet Needs: Women entrepreneurs are often uniquely positioned to identify and address 
unmet needs and challenges faced by women and girls in their communities. By starting businesses that cater 
to women’s specific needs, preferences, and aspirations, women entrepreneurs can create innovative 
solutions to pressing social, economic, and environmental issues. Entrepreneurship empowers women to be 
agents of change and champions of social impact, driving positive transformations in their societies. 

Recommendations: 
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To leverage NEP 2020 and the startup ecosystem effectively to promote women entrepreneurship, the 
following suggestions or recommendations are proposed: 

a. Integration of Entrepreneurship Education in School Curriculum: NEP 2020 emphasizes the 
integration of entrepreneurship education in school curriculum to foster creativity, critical thinking, 
and problem-solving skills from an early age. Special emphasis should be placed on promoting 
entrepreneurship among girls through targeted programs and initiatives. 

b.  Strengthening Support Mechanisms for Women Entrepreneurs: The startup ecosystem should 
enhance its support mechanisms for women entrepreneurs, including access to finance, mentorship, 
incubation, and networking opportunities. Specialized programs and funds should be established to 
cater to the unique needs of women-led startups. 

c.  Encouraging Corporate Engagement and Partnerships: Corporates can play a significant role in 
supporting women entrepreneurship by providing funding, mentorship, and market access to 
women-led startups. Initiatives such as corporate incubators, accelerators, and supplier diversity 
programs can help create a more inclusive entrepreneurial ecosystem. 

d.  Promoting Women Leadership and Role Models: It is essential to promote women leadership and 
role models in entrepreneurship to inspire and empower the next generation of women entrepreneurs. 
Efforts should be made to recognize and celebrate the achievements of women entrepreneurs and 
showcase their success stories through various platforms and media channels. 

Conclusion: 

Women entrepreneurship is a powerful driver of economic growth, innovation, and social development. By 
leveraging NEP 2020 and the vibrant startup ecosystem, India has a unique opportunity to empower women 
entrepreneurs and unlock their full potential. However, realizing this potential requires collective efforts 
from policymakers, educators, corporations, and society at large. It plays a crucial role in women 
empowerment by providing women with economic opportunities, employment creation, leadership 
development, and access to resources. By fostering an enabling environment for women entrepreneurship, 
policymakers, stakeholders, and society can unlock the full potential of women as drivers of innovation, 
growth, and social change. Investing in women entrepreneurship is not only a matter of economic imperative 
but also a catalyst for achieving gender equality, inclusive development, and sustainable prosperity for all. In 
short, promoting women entrepreneurship is not only a matter of economic imperative but also a moral and 
social imperative. By empowering women entrepreneurs, we can build a more equitable and inclusive 
society where everyone has the opportunity to fulfill their entrepreneurial aspirations and contribute to the 
common good. 
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